
Omnichannel retail demands more from the network. Retailers often discover that their 
current networking, from in-store to cloud, can’t support customer-centric experiences 
that stand out from the competition. And they’re surprised to learn that conventional 
ideas… aren’t the right solutions at all.

It’s important to uncover the problems, discard conventional thinking, and identify 
better technologies. With that approach, retailers can break down the obstacles to 
distinctive omnichannel retail experiences.

ZAYO CAN HELP. 
To learn more about these problems and our solutions, examine our
latest thought leadership white paper: From Stockroom to Showroom: 
How Network Innovation Helps Mid-Sized Retailers Power Better 
Omnichannel Retail. In it, you’ll gain a deeper understanding of the 
trends facing today’s retailers, the technical challenges they need to 
overcome, and some latest technologies that can help retailers shift
from strategies to solutions.

Learn more at zayo.com

Connect what’s next for your business.

In-store connectivity isn’t good enough.
Obstacle #1

WiFi might not be the answer.
The Surprise:

Omnichannel demands a better in-store network
experience -- more connectivity and coverage.
Many retailers are realizing that in-store connectivity,
based on WiFi, doesn’t get the job done, because of:
DEAD ZONES, SLOWDOWNS, DROPPED CONNECTIONS.
All standing in the way of superior customer experiences.

The solution: Evaluate private wireless. In-store private
5G could fix in-store digital experiences, power interactive
displays, and provide better curbside connectivity.

You need predictable performance
and resilience.

Bigger pipes aren’t the solution.
The Surprise:

Omnichannel retail demands more from the network than ever 
before. If you’re adding demanding omnichannel experiences, 
you’re likely to experience problems with:
THROUGHPUT, LATENCY, UPTIME.
To solve the challenges, throwing more bandwidth at the problem 
might not be the cost-effective solution. You need a way to gather 
performance and resilience data at every aspect of your network, 
so that your network can automatically monitor all aspects of the 
network, flag problems, and improve network predictability site by 
site, experience by experience.

The solution: Explore the advantages of AI-powered 
SD-WAN. Regardless of network provider or network 
technology, with SD-WAN, you have superior visibility 
and control over your network, powered by automation 
-- giving you more intelligence to take a nuanced 
approach. You might add bandwidth in a few locations, 
redundant connections in others, new providers here, 
new connectivity there -- enabling cost-effective 
problem solving.

You need to transform your network. You don’t have to do it yourself.
The Surprise:

If you’re expected to drive network innovation for a mid-sized 
retailer, you’re forced to come up with a plan, evaluate 
technologies, and build business cases to move forward with 
new technologies that will support your vision. But getting there 
is simply hard because you’ll encounter:
TOO MANY NEW TECHNOLOGIES
TOO MANY OPINIONS
INTERNAL SKILLS SHORTAGES 
To cope with these issues, trying to build new competencies
or hire new personnel might not be the fastest, most
cost-effective approach.

The solution: Partner with an organization that has 
expertise working with the largest retailers. They see 
the big picture, know the technology, have a mature 
vision, a track record of innovation, and the ability to 
support your success.

You need better analytics. Multi-Cloud visibility is hard to
manage... we have already done
the work to solve that issue for you.

The Surprise:

Omnichannel retail relies on cross-correlated analytics across 
production, supply chain, distribution, inventory, foot traffic,
and advertising. But many retailers gather data at these points 
they can’t use:
SLOW DATA COLLECTION AND TRANSPORT.
DATA VOLUMES ARE TOO LARGE.
SOME SOURCES OF DATA AREN’T AVAILABLE.
To solve these challenges, adding more cloud analytics 
performance or scale might not be the answer. 

The solution: Explore edge connectivity for distributed 
analytics. With better, faster, more resilient connectivity 
from stores and warehouses to metro-level edge nodes, 
organizations can do real-time, first-pass analytics 
locally, and then send subsets of data back to the core. 
Optimized edge network connectivity is a key to making 
that approach a success.

Obstacle #2

Obstacle #3

Obstacle #4

JOURNEY BEGINS HERE.

https://www.zayo.com/resources/preparing-your-network-for-an-omnichannel-retail-strategy/



